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▼3.3% 
 

1H: ▼3.6% 

2H: ▼3.1% 
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 2,481  

 2,706  

 2,315  

 2,000

 2,500

 3,000

30-Jun-12 31-Dec-12 30-Jun-13

Cover ratio before provision  

48.1% 

40.5% 
44.1% 

 3,593  

 3,965  

 3,209  

 2,000

 2,500

 3,000

 3,500

 4,000

30-Jun-12 31-Dec-12 30-Jun-13
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“ 94% 







   



      

Count is for full stores, and does not include concession locations or shop in shops 

APAC includes China 
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